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BACKGROUND Basic assumption

Meet future energy challenges both by
technical innovations and end users taking
more active positions in the power system.
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RESEARCH APPROACH
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32 smart energy cases in 15 EU countries

ID Country Frequency
Sweden
Germany

The Netherlands
Denmark

Italy

Slovenia
Austria

UK

Belgium

France

Finland

Latvia

Portugal

Spain
Switzerland
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Success factors for end user engagement

Address end users as human beings instead of as points of

electricity demand

1.

Obtain a thorough understanding of target groups

2.

Give personal attention and build trust over time

3.

Emphasize sense of place: underscoring the local character of a

smart energy project
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Draw upon community dynamics

5.
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Opportunities
4. Roll out smart grids
towards the general
public

1. Reinforce the end
user perspective in the
project design

5. Develop novel
stakeholder coalitions

2. Develop viable
business models

6. Connect smart grids
to smart cities, smart
living and sustainable

HEHVIES
3. Co-creation &

gamification.

7. Overarching storyline

to achieve a sense of
Vv
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ONLINE TOOLKIT FOR PRACTICIONERS

HOME | ABOUT | DISCLAIMER PRODUCTS AND SERVICES TOPICS

UNDERSTANDING YOUR TARGET GROUP

INCENTIVES & REWARDS

INFRASTRUCTURE & DEVICES

COMMUNICATION

SMART CONSUMER

\
E 7! in| PRODUCTS & SERVICES PROJECT ORGANIZATION ' TOPICS

S3C

-

~ HOW CAN | ORGANIZE MY SMART y I'M LOOKING FOR MORE INFORMATION

WHAT NEW SERVICES CAN | DEVELOP? P ENERGY PROJECT? ON A SPECIFIC TOPIC.
\

WELCOME TO THE S3C TOOLKIT WEBSITE

This website is meant for anyone who is involved in, or intends to become involved in, the development
of smart grid projects, products or services in which engagement of end users plays an important role.

\ -~ \ on the implementation of your project, based on in-depth investigation of a family of S3C partner

What you find here is a set of guidelines and tools and guidelines with practical information and advice l
projects. The collection of S3C guidelines and tools provides answers to questions like:

= How can | use smart grids to help people save energy? }
= What should | take into account in the planning phase of my project?
= Which types of incentives are there, and when to use which one? T

READ MORE >>
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Thank you for your attention!

Magdalena.Boork@sp.se

Maria. Thomten@sp.se
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